
Media Kit
2020



Not everyone gets ASPIRE DESIGN AND HOME
-and we're okay with that.

Because we're not about celebrity, conspicuous consumption, or vacuous 
trends. We seek a more diverse understanding of beauty.

In our pursuit of the sublime, we are building an unparalleled network of 
superfans with close ties to the design community. The country’s leading 
interior designers, architects, realtors, builders and developers are loyal 
to ASPIRE because they know us, and they know that our creative 
achievements set us apart from our competitors.



In Print

- ASPIRE DESIGN TOUR
- ASPIRE Designer Show House Tour
- Industry Networking Events 
- Educational Programs for the Design       
Community

Online

In Person

ASPIRE
DESIGN TOUR

is seeker and storyteller of the
sublime in living. 

ASPIRE DESIGNER
SHOW HOUSE TOUR

WEBS ITEWEBS ITE

Sub·lime
/s adjective

“Of such excellence, grandeur, or beauty as to 
inspire great admiration or awe.”

- Average Circulation: 353,063 (Ratebase: 300,104)
- 4 Issues Per Year (Subscription Price: $21.58)
- Paid Subscriptions: 27,410
- Average Single Copy Sales: 46,924- Total   
Publications Produced: 14

- Average Digital Issue Downloads: 38,324
- ASPIREDSIGNANDHOME.com

- Over 100 events held nationwide annually
- Signature Events:

- Average monthly pageviews:1.1M
- Average monthly viewers: 45K+

https://www.aspiredesigntour.com/
https://aspiremetro.com/show-house-directory/


Median Age 47
Female 71% Male 29%

Married 68%
College Degree 71%

Post Graduate Degree 32%
Median net worth: $2,250,000

Median household income $375,000
Median home value: $1,450,000

Percentage owning 2+ homes: 43%

Our Readers

Remodeling job: 75%
Real estate purchase: 14%

Median amount spent on remodel: $160,000
Median spent on kitchen remodel: $130,000
Median spent on bathroom remodel: $56,000

Median spent on architect/builder/contractor: $260,000
Median spent on home purchase: $1,700,000

Where They Spend

Takes an action from reading: 80%
Saves, earmarks or clips ads: 43%

Researches advertisers: 55%
Researches a promoted product: 63%

Trust Factor

Read every issue: 62%
Read 3 of 4 issues: 73%

Median time spent reading: 65 minutes

How They Engage

Demographics



Established Motifs
Design
Our project features are carefully 
curated to showcase design and 
architecture that readers can’t 
find elsewhere.

Archetypes
Four leading designers join us in 
every issue to take over our 
editorial pages and discuss their 
favorite trends and finds in the 
design industry.

Lifestyle
Design reaches every aspect of 
our lives, which is why we’re 
presenting travel, cuisine, book 
and art recommendations that tie 
into our readers' interests

Roundups
A collection of our favorite 
philosophies from leading design 
professionals,centered around a 
specific design element.

In the Market
Goods
From furniture to fixtures, our 
editors thoughtfully select each 
product highlighted in an issue of 
ASPIRE.

Amy Sneider is the founding editor of ASPIRE DESIGN 

AND HOME Magazine. From its inception it was 

important to Amy to work with emergent and eminent 

architects, artisans, designers, developers and 

tastemakers, to present a global guide to in-depth and 

varied views of beauty and shelter that stirs 

imagination. Under her artful direction the magazine 

has grown exponentially, while never straying from its 

foremost intentions. “ASPIRE represents quiet and 

varied ideas of beauty and shelter,” says Amy. “We like 

to savor the subjects and the images, with large 

dedications to their art and talent, to create inspiring 

conversations.”

Trends
Individual themes like color and 
material unify the products and 
people we celebrate in each 
edition.

Makers
Recurring columns like Dinner 
Guest and Expert Ease take a 
closer, more intimate, look at the 
artisans crafting the design 
industry’s favorite goods.

On the Market
Real Estate
A spotlight on unique properties 
with captivating stories.

Editorial

The Editor
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Ad Size

National Ad Rates

1x 2x 3x

  4%
Real Estate

%% 2523

17%

31%

Controlled

Subscribers

Design Industry

Newsstands

Major Market % of Circulation

Atlanta

Boston

Chicago

Dallas / Fort Worth

Detroit

Houston

Los Angeles

Miami / Fort Lauderdale / Palm Beach

New York

Philadelphia

San Francisco / Oakland / San Jose

Washingtonton D.C.

International

7.5%

4.5%

11.8%

7.7%

2.8%

4.9%

13.2%

7.4%

18.9%

3.2%

10.9%

3.4%

4%

C2 & Page 1 (Spread)

* All rates listed are net

C4 Back Cover

C3 Inside Back Cover

2 Page Spread

Full Page

$28,350

$16,900

$15,500

$22,250

$13,300

$27,500

$16,200

$14,900

$21,750

$12,800

$26,800

$15,700

$14,300

$21,250

$12,300



Digital

Average monthly visitors: 45K+
Average monthly pageviews: 1.1M
Average number of pages/session: 21
Average monthly social media impressions: 285K+
59% female / 41% male
Age 25-54: 71% of sessions
Age 25-44: 50% of sessions

100K monthly pageviews -
An online database of new and exclusive 
products from our advertisers, plus art and
handcrafted goods from top Makers from *Digital rates available on request
around the world.

LookBook

89K monthly pageviews -
Comprised entirely of advertiser profiles, ASPIRE’s 
sourcebook offers consumers access to and 
endorsements of design resources and professional 
services available to them.

SourceBook

A S P I R E

along with our presence across all major social 
media platforms, allows us to interact with our 
highly engaged audience on a daily basis. From 
international design inspirations, to local makers’ 
stories, we’re using our digital platform to meet the 
needs of all design enthusiasts.

aspiredesignandhome.com,
Our regular digital newsletters connect us, 
and our advertisers, to our network of design 
professionals, reaching over 20,000 
designers, architects, realtors, and developers 
each week.

Newsletters

SourceBook



hosts and sponsors over 100 design
events annually across the nation.

ASPIRE DESIGN AND HOME 

ASPIRE Design Tour

In The Community

ASPIRE
On Location

Show Houses

As active participants and sponsors in the design community, 
you’ll see ASPIRE at every major market event, both 

nationally and internationally. Our annual presence at High 
Point Market, Las Vegas Market, Salone de Mobile, Paris 

Design Week, and other industry events, keeps up connected 
to what’s new and what’s to come in the design world.

Each ASPIRE sponsored show house is a collaborative effort 
intended to showcase superlative design while raising 

awareness and funds for deserving national charities. The 
marketing opportunities available to our brand partners are 

seen by over 60,000 attendees annually. 

These traveling symposiums offer a combination of cutting-edge 
educational and networking events that reach over 10,000 

design professionals and design enthusiasts annually.



2020 EDITORIAL
Calendar

Winter 2019-2020
(Dec/Jan/Feb Distribution)
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Commitment: Oct 25, 2019
Ad File Due: Nov 1, 2019

Magazine On Sale: Dec 5, 2019

ANNUAL BLACK + WHITE ISSUE

Commitment: Feb 3, 2020
Ad File Due: Feb 10, 2020

Magazine On Sale: Mar 6, 2020

Spring 2020

SUSTAINABILITY ISSUE

(Mar/Apr/May Distribution)

Commitment: Jul 25, 2020
Ad File Due: Aug 1, 2020

Magazine On Sale: Sep 5, 2020

Autumn 2020

LUSH LIFE ISSUE

(Sep/Oc/Nov Distribution)

Commitment: Oct 25, 2019
Ad File Due: Nov 1, 2019

Magazine On Sale: Dec 5, 2019

Winter 2020-2021

ANNUAL BLACK + WHITE ISSUE

(Dec/Jan/Feb Distribution)Summer 2020

OUTDOOR LIVING ISSUE

(Jun/Jul/Aug Distribution)

Commitment: Apr 24, 2020
Ad File Due: May 1, 2020

Magazine On Sale: Jun 5, 2020
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